Tony Shepherd and Lionel Curtis met playing pool in a local city bar on the very night Tony finished his Multi-Media Design course in late November 2004. They hit it off, and joined forces to co-present a weekly phone-in arts review segment on Melbourne based radio station  ABC774FM. They continued reviewing regularly, up until the date Peter Clarke retired to go back to University study. Unfortunately, they did not get the same acceptance from the new presenters trying desperately to fill Clarke's shoes. What  to do now  for them, their mentor "had flown the coop "and they now had no show without a radio station, of course, Tony had all the skills needed to re-establish  an  on air arts review show on the Internet. Who were these presumptuous upstarts and what made them think anyone cared to hear their very personal pompous opinions on a sophisticated classical music/arts show? 

Only one man did, he was the brilliant veteran arts and culture guru Mr Peter Clarke whose very distinctive styled program had been running for over 10 years, and he liked the cheek of these boys openly declaring war on a somewhat precious stuck-up art music community. Over the next 12 months they phoned in every Sunday morning around 10am to talk about local art design and music on Mr Clarke's program. 

"Lionel from Essendon" studied ceramic, industrial, environmental design and architecture was eventually commissioned by Clarke to visit and describe ceramic works on display and sale at the weekend Mt Dandenong festival. Travelling by public transport he was picked up by gallery owner/operators, shuttled through the galleries, studios and B&B's phoning back live-to-air descriptions from each destination. Tony Shepherd from Abbotsford graduated in Multi-Media Arts in 2004 at the top of the course along with 2 other talented people.
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By chance one evening after an opera opening (dressed to kill of course) Tony and Lionel dropped in to Young and Jackson's Hotel in the city to see the now famous Melbourne Comedy Festival. They were surprised to discover a free table for two beside the stage. After a few acts in the full-house theatre lounge, it dawned on them  that they were sitting in what  are known as " the bunny seats", set up by the comedians for latecomers who they  proceed to verbally attack from the stage. That night they were described as "The Opera Boys" by all of the comedians performing. Totally at home with all the attention, and not at all shy, they revelled in the limelight, joining in with the acts. The registered business (passion) www.theoperaboys.com opened with no advertising, or sponsorship, actively encouraged by Australia’s largest, Opera Australia.

In 2005 they did an 8 week opera trip to Los Angeles, NYC, London, Paris, Marseille, Monte Carlo, and the Italian lakes district, Milan, Verona, Venice, Florence, Rome, Naples, and Sorrento, returning home via Rome.  They next “explored the arts" in Hawaii, New Zealand, Cairns, Brisbane and Sydney during 2006/2008. No we really just had holidays in the later trips.
By 2009, they had reviewed about 400 arts /music events, and 125 opera's, their website became one of the largest in Australia. Still relatively unknown in their home country, except by the music arts community they now boast 300,000 listener/reader/viewers in 95 countries on all continents. 

They have recently started reviewing opera films by The Metropolitan Opera in NYC, posting their USA reviews through Facebook and their website reinforcing their motto to “be fabulous all the time, not just on weekends." 

Luckily we dodged a bullet after being offered a weekly arts show on C31 shortly after launching the website in 2006. It would have been too much to handle with the exploding popularity of our website. We had rock stars, opera stars, and others lined up to do segments and to interview their artistic friends in their area of speciality. I (Tony) was only interested if they (C31) could get a film/audio crew that could be available as required to shoot segments and to package the parts for play on C31 to their standards. We are the creative input; they are the editors and distributors.

I was hoping to be poached by SBS Independent within 12-18 months as have many other shows that started at C31. C31 is an amazing experimental development ground for new talent and ideas that we hope will continue on their own digital spectrum. 
